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1. Preliminary Remarks 

1 This IDW Standard sets out the principles to be applied by Wirtschaftsprüfer [Ger-
man Public Auditors] when carrying out valuations of intangible assets2, based on 
views developed in theory and practice. Such principles are primarily based on 
commercial valuation procedures. IDW RS HFA 163 addresses the recognition of in-
tangible assets and the measurement of value for accounting purposes. 

2 Sections 2 to 4 deal with the general principles for valuing intangible assets. Sec-
tion 5 addresses the special considerations relating to the valuation of brands. Sec-
tion 6 addresses the special considerations relating to the valuation of customer-
related intangible assets. There are plans to extend this IDW Standard to include 
guidance on further specific types of intangible assets: technologies, patents, devel-
opment projects, software and other rights and permits. 

 

2. Definition of Terms 

2.1. Intangible Asset 

3 For the purposes of this IDW Standard, “intangible assets” are non-monetary assets 
without physical substance that are used in the production or supply of goods or 
services, such as a right, relationship, knowledge or information, process, method or 
concept. 

 

2.2. Reasons for Valuations and the Wirtschaftsprüfer’s Function 

4 When acquiring or selling intangible assets, or entities or parts of entities whose 
value is largely inherent in their intangible assets, a valuation of these assets forms 
the basis for purchase price negotiation between the parties involved.4 A distinction 

                                                 
2  The term “asset” as used in this IDW Standard is not specific to any particular financial reporting framework, 

nor does it refer to the definition in the International Financial Reporting Standards (IFRSs). 
3  IDW Stellungnahme zur Rechnungslegung: Bewertungen bei der Abbildung von Unternehmenserwerben und 

bei Werthaltigkeitsprüfungen nach IFRS (IDW RS HFA 16) [IDW Accounting Principle: Measurement in the 
Context of Business Combinations and Impairment Testing pursuant to IFRS (IDW AcP HFA 16)] (Status Oc-
tober 18, 2005). 

4  IDW Standard: Grundsätze zur Durchführung von Unternehmensbewertungen (IDW S 1 i.d.F. 2008) 
[IDW Standard: Principles for the Performance of Business Valuations (IDW S 1 (Version 2008)] (Status Ap-
ril 2, 2008), section 8 et seq. 


